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Evolving from the premise that customers have aways behaved more like cats than Pavlov's dogs, Waiting
for Your Cat to Bark? examines how emerging media have undermined the effectiveness of prevailing mass
marketing models. At the same time, emerging media have created an unprecedented opportunity for
businesses to redefine how they communicate with customers by leveraging the power of increasingly
interconnected media channels.

Bryan and Jeffrey Eisenberg don't simply explain this shift in paradigm; Waiting for Your Cat to Bark?
introduces Persuasion Architecture™ as the synthetic model that provides business with a proven context for
rethinking customers and retooling marketersin arewired market.

Readerswill learn:

- Why many marketers are unprepared for today's increasingly fragmented, in-control, always-on audience
that makes pin-point relevance mandatory

- How interactivity has changed the nature of marketing by extending its reach into the world of sales,
design, merchandizing, and customer relations

- How Persuasion Architecture™ allows businesses to create powerful, multi-channel persuasive systems
that anticipate customer needs

- How Persuasion Architecture™ allows businesses to measure and optimize the return on investment for
every discreet piece of that persuasive system

"There's some big thinking going on here-thinking you will need if you want to take your work to the next
level. Typical, not average' isjust one of the ideas inside that will change the way you think about
marketing." ?Seth Godin, Author, All Marketers Are Liars

"Are your clients coming to you armed with more product information than you or your sales team know?

Y ou need to read Waiting for Your Cat to Bark? to learn how people are buying in the post-Internet age so
you can learn how to sell to them.” ?Tom Hopkins, Master Sales Trainer and Author, How to Master the Art
of Selling

"These guysreally 'get it.' In aworld of know-it-all marketing hypesters, these guys realize that it takes work
to persuade people who aren't listening. They've connected alot of the pieces that we al aready know-plus a
lot that we don't. It's arare approach that recognizes that the customer isin charge and must be encouraged
and engaged on hig’her own terms, not the sellers. Waiting for Your Cat to Bark? takes apart the persuasion
process, breaks down the steps and gives practical waysto tailor your approaches to your varying real
customersin the real world. Thisbook is at ahigh level that marketers better hope their competitors will be
too lazy to implement.” ?Geor ge Silver man, Author, The Secrets of Word of Mouth Marketing: How to
Trigger Exponential Sales Through Runaway Word of Mouth

"We often hear that the current marketing model is broken-meaning the changes in customers, media,
distribution, and even the flatness of the world make current practices no longer relevant. Y et few have



offered a solution. This book recognizes the new reality in which we operate and provides a path for moving
forward. The authors do an outstanding job of using metaphors to help make Persuasion Architecture clear
and real-life examples to make it come alive. Finally, someone has offered direction for how to market in
this new erawhere the customer isin control.” ?David J. Reibstein, William Stewart Woodside Professor,
Wharton Business School of the University of Pennsylvania and former Executive Director, Marketing
Science Ingtitute

"If you want to learn persistence, get a cat. If you want to learn marketing, get this book. It's purrfect.”
2Jeffrey Gitomer, Author, The Little Red Book of Selling
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From reader reviews:
Gabriel Reed:

Have you spare time for a day? What do you do when you have much more or little spare time? Y eah, you
can choose the suitable activity for spend your time. Any person spent their very own spare time to take ago
walking, shopping, or went to the actual Mall. How about open as well as read a book titled Waiting for
Your Cat to Bark?: Persuading Customers When They Ignore Marketing? Maybe it is being best activity for
you. You aready know beside you can spend your time with the favorite's book, you can wiser than before.
Do you agree with it is opinion or you have some other opinion?

Vickie Reed:

Do you have something that you want such as book? The guide lovers usually prefer to choose book like
comic, brief story and the biggest the first is novel. Now, why not trying Waiting for Y our Cat to Bark?.
Persuading Customers When They Ignore Marketing that give your satisfaction preference will be satisfied
through reading this book. Reading habit all over the world can be said as the opportunity for people to know
world a great deal better then how they react in the direction of the world. It can't be mentioned constantly
that reading behavior only for the geeky man or woman but for all of you who wants to become success
person. So , for every you who want to start looking at as your good habit, you may pick Waiting for Y our
Cat to Bark?: Persuading Customers When They Ignore Marketing become your current starter.

Stacey Williams:

ThisWaiting for Your Cat to Bark?: Persuading Customers When They Ignore Marketing is great guide for
you because the content which is full of information for you who al always deal with world and get to make
decision every minute. This specific book reveal it details accurately using great coordinate word or we can
say no rambling sentencesinit. So if you are read this hurriedly you can have whole information in it.
Doesn't mean it only gives you straight forward sentences but difficult core information with wonderful
delivering sentences. Having Waiting for Y our Cat to Bark?: Persuading Customers When They Ignore
Marketing in your hand like getting the world in your arm, detailsin it is not ridiculous a single. We can say
that no publication that offer you world with ten or fifteen tiny right but this reserve aready do that. So, this
can be good reading book. Hey there Mr. and Mrs. active do you still doubt this?

Robert Harriman:

What is your hobby? Have you heard which question when you got students? We believe that that concern
was given by teacher to the students. Many kinds of habby, All people has different hobby. And aso you
know that little person like reading or as studying become their hobby. Y ou need to understand that reading
isvery important and also book as to be the matter. Book is important thing to include you knowledge,
except your personal teacher or lecturer. Y ou discover good news or update in relation to something by book.
Many kinds of books that can you take to be your object. One of them is Waiting for Y our Cat to Bark?.
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